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: By WALTER OARLSON
i The  Pubilishers Information
Burcau r(‘nm"i_t"r?‘cj_. t(_)mt!Ie_ Mag_;l:

IZe Publishers” ociation
LR R SR SR O paitl
‘yesterdav  that a
ORIl that magazine
evenue  fo ,__}:.;1‘][”'_ g
1965 1

t

d "a record ail-time
high“for The erda iy p 74 per
cont” aboyE Tast year
7 Keeping pace  with  this
growth and the stiffening com-
‘pelilion in the busincss has
‘been the burgeoning number of
!changcs of key personnel driv-
ling the magazines to ever big-
lger revenucs,

| There have been recent high-
level changes at McCall's and
at Fawcett Publicalions, and

Yesterday two new publishers:

were announced by the Mere-
dith Publishing Company.
Darwin D. Tucicer, the re-
TS e SR AN Al ) .
icently “elecled ‘president  of
Mer.dith, annonnced the ap-
pointments of Rohert A. Bur-
nett as the pubitshér, of Beller
Iommres ana” Gavdens “and Ty
Stimes=as™ e publisl
CCFSful"_’l‘j-’u’fning-"“’"‘ T AR
SUME S Burnett a company vice
president, has been ad director
of Better Homes for the last

Farming for three ycars, :
" Previously, there hag been,
one person in charge of Mere-
dith’s magazine division, who;
served as publisher of both mag-
azines, Until last month, the,

position was held by-George H.,
Allen, who went to Fawcett as,
vice president, magazine divi-
sion, a new post.- . - ‘Ui
Design of Appointmenty
In announcing the changes!
at Meredith, Mr. Tucker said
the appointments "are designed!

ed ° organizational
within.  Meredith's

magazine functioning, as much

Jjown two products specificaiiy.

five years, and Mr, Stines has| B¢ /
been ad director of Successtull/director of, planning and de-

to create a more product-orients; ) . Co e
structure’| . The Goty- division of Chas.,.qha.rles W. Tennant and R. Bev-|
.. Magazine, Pfizer & Co.; Inc., announced|''¢rley Corbin named vice pres-
publishing division, with eachl'yestgrday that it was pnrtingl_

o \Advertising: Keeping Pace With MagaZJ'HGS[

las possibie, as an autonomous ) .
loperation.” He added: -{company with Papcrt, Koenig,
"Recent years have seen dra- Lois, Inc,, effC‘Ctl\./’C Oct. 1.
matic changes in the magazinet On that date, “the entire line
industry gencrally and in mu‘iOE new and ems"tmg Coty cos-
) miclics products” is being as?
{Regional cditions, svndicated|5iEned to Warren, Muller, Do-
'|rcs%arch. the agriculiural revo.|lobowsky, Inc, aircady a Coty
'lution, shifts in the pattcrns of | 6CNCY. . '
Iurb:m living, and many otiaer[ The amount of billings in-
ltactors have created a business! volved.were not disclosed. but a
which is di(ferent wnd vastiy) SOuice indicated that the move

more complex than it was just )gfx}ll;\‘fa;?zglvhju‘lllgrto $3-million
. " i ) . . e
la few years ago. ‘

: e i, The move amounts to a con-
"C]'l'.’l')\'}',"(‘;m oG w11
Mc ".’?{\“&Tﬁan:"‘ﬁfo'f” s made it two.agencies, the other be-
a’'number of appointments in"“g_ vest, Weir & Bartel, Inc,
its publications division, i:'.«l‘.:(l-i;”‘,mh' handies fragrances and
g, the promotivn of Fi¥iqg;!air-care products, - ° -
C. MEGTAW AT Tk

- Cf -
eomittlicks & Greist Aides .
, i-.  Hicks & Greist, Inc., has cen-
OB o hard{etin " tralized marketing and creative
" The new post™is in addition!services into two departments
vice president of adavertising [ themn, ~-
sales. . Eii  Tulman,

.In addition, John M., Holdenjeroative depuartment, which has
Was named to the'new post of [heen organized into individual
1viee _president. for. makksning art-copy-production teams with
{services; Ervin DeGraff as ro- specific account assignments,
tgional vice president, Atlautic’ Media analysis, market re-
'district; Huber M. Gemmill as search, merchandising, program
vice president of circulation, evaluation and sales analysis
and Jerome D. Luntz, publisher -have been ., combined into a.
and editor of Nucleonics, . .Nu- marketing-services - department
.cleonics . Week .. and__Scientific junder vice president

esearch, to the new post of Newman, <. .

t

velopment, % Lo
Meanwhile, running ahead of : Accounts‘ -

the over-all 7.4 per cent increase|F\ ‘E. Compton Company, a di-

in magazine ad revenue for the J ]

first half has been Good House-|  tannica, :Inc., to - McCann-

keeping magazine. -| : Brickson, Inc, Chlcago, - for
Raymond J. .Petersen, the| * home field sales, . - '

magazine’s publisher, reports an|Jervold  Elcctronics's’ Governs
8.8 per cent increase in rev-

thalf, or a gain from $16,861,132;
ito $18,345,719, making it the:
jhighest income’ period in * the ' motion,:
|magazine's 87-year history. "

1Coty Shife o

'
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I "~ People

idents at ‘the J.- Walter
Thompson Company. . .~ -
Ruth Ziff and Dr. Alfred Rems
i+, SOn_appointed vice presidents
i’ at Benton & Bowles,: Inc, .
Wack D.-Strohm, David Z. Crife
" fin and James Marshutz pros

snidntion of all Coty business|”

I of the Washington office of

Detroit.” ‘ B
Daniel B. Scully named a vice
president . at ILeo DBurnett
Company of Canada, Ltd.
Arthur L. Wiide, appointed na-
tonal director of public relas
tions at Marine Studios, Inc.,
Los Angelcs. q I\t :
1ch I Pangler named Inter-
,ﬁ}fnl'ajtknﬁ?lgliai‘tfons advertising'
sales manager for Reader's
Digest in the United -States.
Charles E. Overhoiser Jr, ap-
pointed director of research
at Young & Rublcam, Inc. . ,
Kenneth Scaman appointed vice
‘president of the refercnce di-,
vision of the Encyclopedia!
 Britannica Educational Cor-)
~ poration, ) : ',!
Gene Wortsman named dircctor

' Daniel J, Edieman and Associ-
ates, Inc.,; public relations.

to his present responsinilitics as,and named directors - to hgad"‘.John T. Cahoon appointed di-

will head thel

Btanley,

- vision* of Encyclopedia - Bri-|’

, s i, ment and Industrial division,|.
cnue in the period above 1965/ toLescarboura Advertising, | :
Inc., Briarcliff Manor; N.Y.,|.
for advertising and sales pros|

"1 9Albert an'k-Gucnther La\v,

{.imoted to.vice presidents at
v iCampbell ¢ Bwald,; Company,

Tector of corporate plauning
i. and rescarch for the Fircstone
*- Tire and Rubber Company. -

.Thomas A. Dozier named Eu.
: Topean editor, of Time-Life

i International.

Rodman  Sweeney appointed|

. .manager, of advertising and! .

- sales promotion for the IGE!
¢ Export division of the Genal
- eral Electric Company.

James F, Quinn named director:
of advertising and promotion’
1: at Coronet Films, a division
of Esquire, Inc. : \
Charles Clancy appointed direc-
" tor of retail marketing for
.. MacFadden-Bartell Corpora-
< tion, and Mickie Siegel named
!' editor of IN, a MacFadden-
" Bartell publication. ’
Lewis W. Gillenson named vice
president and editorial direc~
tor of Grosset & Dunlap, Inc.

... Addenda |

Inc., is-undertaking an edu-
cationAl advertising program
for Filer, Schmidt & . Co., Inc,,
intended to explain the.special-
ized investment- fieild of put
apd calls. ¢ :
GIngenue magazine will in-
crease its circulation guarantee
from 750,000 to 800,000 copies,
effective with the January is-
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